The study has purpose to identify the factors of entrepreneurial success by involving psychological factor and managerial skills factor with knowledge of the environment show that the contribution of psychological factors and environmental managerial capabilities of SMEs to competitive advantage and SME entrepreneurship success in the city of Semarang. Thus, the success of entrepreneurship in the future is not only oriented to the operational quality capability of the SME actors, but the psychological and behavioral things that are environmentally sound from the SME actors, which also need to be developed.
Introduction
In the era of disruption, a very rapid environmental change which gives profound impact for business actors are noticeable. For most people, It is not an easy matter, in this era, running and managing a business in Small and Medium-sized Enterprise (SMEs). At first, setting up in small medium sized business is attempting since it does not need a great amount of capital used. Yet, not a few of these small-scale business actors fell off in less than five years [35, 44] .
Interestingly, among those failed business actors facing hardship in managing their business, there are always successful business actors who are able to maintain their business. In a limited material and financial resources, they can gain success, but some of them should have a bitter pill to shallow. The study conducted by Idar and Mahmood (2011) declared that personal characteristics determine the level of business performance. On the other words, entrepreneurial success is seen as a perspective of a strategic performance.
If it is seen from the standpoint of individual entrepreneurs, their current concerns are far more about sustainability than business growth, financial performance, and wealth creation alone. This, in turn, demands change in understanding entrepreneurial success as a concept. Therefore, the recent researches highlight that a new definition must be given to entrepreneurial success, and thus, the explanation must be more comprehensive.
If it is seen from environment perspective, it is acknowledged that a company cannot ignore its surrounding environment. Thereby, a system managing company sustainability efficiently, yet still mind environmental aspect is required. This notion can be carried out by implementing Green Management System. Green Management System is a set of standard process and practice that help companies to improve their sustainability by planning, conducting, evaluation, and regulating the environmental policies.
Green Management is as a management concept in business that I still taking into account the environmental aspect. The concept of Green Environment is now a concern among academicians. Green Management shows the construction of a green business, in which if it is implemented in a company, it enables to prevent the negative effects of the social and environmental condition. However, it is still profitable for the company.
If it is viewed from Resource Based Theory (RBT), there are more that can be understood about entrepreneurship success and its basis [26] as well as including the meaning of life in discussing it. To achieve the success, a small business entrepreneurs do not only need tangible resources (financial and material), but also intangible resources (human and psychological resources).
Generally, it is recognized that SMEs is lack of the resources and the ability to innovate and the ability to success in their entrepreneurship [61] . However, a few of successful story cannot be easily ignored, that is, encouraging further research, especially DOI 
Hypotheses development
The level of an organization success in bringing about good performance is strongly The construct of competitive advantage, according to Ferdinand (2005) , is one of substantial aspects of company strategies developed to create company performance and its sustainability. After this concept was well-developed by Porter (1985) , it becomes prominent in strategic theory literature. Notwithstanding that this is not a new concept, recently, competitive advantage is seen as one of strategies to mediate various processes in order to create a good performance to achieve a success in an organization.
One of the main impetus for being responsible for the environment is a competition [6] . There have been many evidences showing that improvements on the management of business environment are able to give impact on creating mutual benefits is proven contributing to improve employee competitiveness. Whereas in general entrepreneurship studies, it is recognized that SMEs is lack of the resources and the ability to innovate and the ability to success in their entrepreneurship [61] . However, a few of successful story cannot be easily ignored. Those advantages are allegedly not only due to the influence of the strength of material resources but also non-material strengths, such as psychological capital from the business actors [35] .
Thereby, with the implementation of green management and good management of psychological capital, it is expected that it will be able to improve the competitive advantage of MSMEs, which in turn will increase entrepreneurial success for the MSMEs. If it is applied effectively, it will create great success in influencing the outcome. Thus, it is important for MSMEs to pay attention to the factors that can 
Research Method

Research design and population
Quantitative approach was used as the design of the study. The source of data about quantitative data was obtained from primary data sources. The goals of using this approach are to comprehend about the perspective of MSMEs' people regarding to the knowledge management concept and the importance of the system to be imple- 
Result and Discussion
Instrument test (Validity test and reliability test)
Convergent validity and discriminant validity was used in this study. The following is an explanation of convergent validity and discriminant validity. 
Result of reliability test
The following table is the result of instrument reliability testing Based on Table 2 , the result of reliability testing on variables in this study illustrates that all variables meet the composite reliability because the composite reliability coefficient > 0.70. All variables also meet the consistency internal reliability because the cronbach's alpha coefficients > 0.60, so all variables have met composite reliability and consistency internal. It means that all questions are able to constantly measure the problems, in other words, it can be said that the questionnaire is reliable.
Fit model and quality indices
The criteria mentioned in goodness of fit model 
The result of direct hypotheses
The hypothesis testing uses resampling method and t-test. The rules of decision for testing the hypotheses are as follows. When p-value obtained is ≤ 0.10 (alpha 10%), it is said to be significantly weak. If the p-value is ≤ 0.05 (alpha 5%), it is said to be significant. Lastly, if p-value is ≤ 0.01 (alpha 1%), it is said to be significantly high, mentioned in Table 4 . The result of this study is in line with the study conducted by Putz, and Heinitz (2016) suggesting that psychological capital is as a psychological factor and positive behavior in certain circumstances and is beyond the ability to gain competitive advantage through self-development. According to this notion, the better the management of psychological capital of MSMEs, the better ability of MSMEs to compete.
The influence of green management (Green) on competitive advantage (c.adv)
Based on Table 4 Table 5 about the result of indirect influence hypothesis shows that there is an influence of Green Management (Green) on Entrepreneurial Success through
Competitive Advantage (c.adv) with the path coefficient is 0.174 and p < 0.001. Given that p < 0.01, it is said to be significantly high, so H 5 is supported. It means that
Competitive Advantage is a mediating variable since it is able to be an intermediator between Green Management (Green) on entrepreneurial success.
Conclusions and Implications
Concluding all the explanations, it is noted that there is an influence of psychological capital on competitive advantage, the better implementation of psychological capital, the better increase the MSMEs' competitive advantage will be. It is similar to the influence of green management, which has positive influence on the improvement of MSMEs' competitive advantage.
More than that, the competitive advantage also influences the entrepreneurial success, the better MSMEs' competitive advantage, the more success the business. There is still a limitation in this study, such as the limited sample on certain types of MSMEs (creative MSMEs). It is expected to add the number of sample used for the further research. Besides, this study only used quantitative approach, in which has not been able to answer the problems demanding deeper analysis. It is also suggested to use mix method to obtain more understanding regarding the phenomena.
